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Keywords List

Long Tail Important metrics (i.e., difficulty or volume)
Reduce environmental footprint Volume: 100 — 1k; competition: Low
What are sustainable products Volume: 260; competition: —

why do we need to be environmentally | Volume: 10; competition: —

conscious

Short Tail

Biodegradable utensils Volume: 100 — 1k; competition: High
Biodegradable products Volume: 100 — 1k; competition: High

Eco-friendly products Volume: 1k — 100k; competition: High
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SEO Blog Article

Considering the suggestions on
Google to adjust some phrases, |
analyzed them from their volume

and competition, taking into
account the data given.

Green Gatherings

® SEO @ Readability 2 Social

Focus keyphrase @

Reduce

Get related keyphrases

Search appearance
Determine how your post should look in the search results.

Preview as:

(® Mobile result () Desktop result

Diana Lorena Pulido
dianapulido.com » 2024 > 01 » 10 ...

Create a sustainable lifestyle and reduce
environmental footprint

Jan 10, 2024 — In Europe, the

household sector is responsible for the
greenhouse emissions with 17.9%. It's
time to reduce environmental footprint

SEO title Use Al

Create a sustainable lifestyle and reduce environmental footprint

Slug

create-sustainable-lifestyle-reduce-environmental-footprint

Meta description Use Al

Insert variable

Insert variable

In Europe, the household sector is responsible for the greenhouse emissions with

17.9%. It's time to reduce environmental footprint




Green Gatherings

How to create a sustainable
lifestyle with small actions and
reduce your environmental
footprint?

In Europe, the household sector is the second responsible for most of
the greenhouse emissions with 17.9%. The first one is manufacturing
with 23.5% of emissions.

However such figures are reflecting a decrease in the second quarter of

2023 (in comparison to the same quarter in 2022), it is important to be
aware of our actions and notice that from home, we could make a huge
difference.

Photo: Canva

A

Go Green, Go Together

We want you to join this journey to build a conscious society where we can breathe
everywhere and eliminate waste.

When we walk through this green path, we will discover that doing more is wasting
less and consuming better.

Don't turn your look. It's the moment to reduce our environmental f:]:Jtpr'inL Let's
try to face the problem together and make this change for your world and our
planet .

Do you want to know how to start? Come with us, sign up for our newsletter and
keep on track with the best action to live in connection with Earth Mother.

Discover Your Solution Kit

Sign up for our newsletter and enjoy a 10% discount on your first Solution Kit. A simple tool

to help you keep track of your efforts to mai eoologlcal balance.
s

B AR, o
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Get My Solution

By clicking submit, you agree to share your emal
receive marketing, upd
emails to opt out at any time
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@ SEO @ Readability | 25 Schema @ & Social

Focus keyphrase @

Eco-Friendly

Landing P SEO
a n I n g a g e Get related keyphrases

Search appearance

e Redesigning the page to create a more simple
and clean overview. It was used the keyword

~ )
¢ E CO -frl e n d ly . S Diana Lorena Pulido
: dianapulido.com » green-gatherin. ..
Green Gatherings Eco-friendly Utensils

e Although it has a big competition, also has a

for your gatherings and picnic outings, ~
without harming the planet. Be \/

volume that could perform and align better to =i
the Green Gatherings target persona. In this

SEO title Us
C aS e P a u la Green Gatherings Eco-friendly Utensils
) o
Slug
green-gatherings-eco-friendly-picnic-set-3
Use

Meta description

The perfect set to use for your gatherings and picnic outings, wit

planet. Be conscious and eco-friendly!

Green Gatherings
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DIANA PULIDO COMMUNICATIONS Diana Lorens  BioY

Eco-friendly Goods

S . UTENSILS

GREEN
GATHERINGS
Go Green, Go Together

Go Groon, Go Togethor

i::mjuring vour gatherings solurion E C 0 . F R I E N D LY
h UTENSILS

Introducing your gatherings solution set.

Eco-friendly, practical, and grounded
- because enjoyment should make a

positive impact

Eco-friendly, practical, and grounded -

g Q

Discover Your Kit Solution

because enjoyment should make a positive
impact.

Paula, Green Gathere

I was looking for this type o
initiative that involves 3
community and makes ug
conscious of our carbo
footprint. I like the Greel
Gatherings products and thei
vision of caring for our planef]
and being eco-friendly,

i

Discover Your Kit Solution

initiative that involves
Please nate that this post is part of an assignment far my g; 1 _ comm ur”ty and makes

CargerFoundry digital marketing course and isn't part of an actual X L1

content marketing campaign. Green Gatherings is a fictional company *: . - conscious Of Ourl- car‘lb
and the products mentioned in this post are fictional = y o

' footprint. I like the Gree

Gatherings products and the

vision of caring for our plan

and being eco-friend|

Leave a Reply

Write a comment

Subscribe

SUBSCRIBE

Green Gatherings



Email # 1 | Writing

Topic:
Welcome and Thank You
Newsletter

Goal

Welcome and thank
subscribers leading them
to product landing page.

Subject Line

hanks for Join Us!

GREEN GATHERINGS

Thanks for
subscribing!

You've chosen a path where we will
learn how to connect with Earth Mother
from small actions at home.

(Green Gatherings help you
out to create unforgettable
pecnic expeneénces that not
orly defight your senses but

b et
ag
.ii-mr-.rtwecn.fph-ret‘ e

iCH

- 4
Consect with Eartly ') =

Miothert —u\\

Mailchimp Audience

Email design

Diana Lorena Pulide Rodriguez

L)

Thanks for subscribing!

You've chosen a grean path whene wo will learn how to connect with Earth Mother

Welcome email design. CTA: Discover Your Kit Solution

MAILCHIMP AUDIENCE
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Email # 2 | Writing

N

Do you think the planet is over?

bme people think returning to natural and simple life is the best way to p
the planet. This makes sense if you could use products made from natus
SOUrCES.

Y

GRFF‘\IF.:.&THEF?INGS To p i c
Do you think the planet is over? . .
Some people thﬁk returning to natural andgmp]e life is the best way to preserve W h y C r e a t e a C O n S C I O u S | I fe ?

the planet. This makes sense if you could use products made from natural sources.

However, people have diverted the water and

As you may know, the However, people have diverted the water and the
Dead Sea is an River has been reduced from 50 miles long in
important body of the 1950s to 30 now. As a large ecosystem, it is

water that in past times home to different species and organisms that are :
connected the threatened. It’s our job now to start to protect what is n C re a S e t e n u l I I e r O C I C —t rO u g

Jordan River to the left and preserve this important source of life on

sea, and it evaporated Barth.
becoming the saltiest

from the email campaign to product
anding page.

SubjectLine

An alternative to this waste has appeared, and we
you to be part of the change with small actions.

Connect with us and discover that going back to 5|
practices could help to recover the health of the p

Get Ready to Make a Change!

;
./

° °
We might have noticed that different environmental All of those changes could D O yO u th I n k t h e p | a n et I S OVe r?

ayaine have been oceurring in recent years. For have diverse explanations,
instance, unexpected frosts or high but one important action

temperatures in months that usually have been is human action over these
different. types of turns in the

CTA Button Text
Get ready to make a change 0

Want b chirgi harw you raceive thss amals?
‘ou can yrclate vour omfersnces of unsubscribg

Green Gatherings



Email # 3 | Writing
Topic:

Eco-friendly practices
Goal

Get people interested in eco-friendly
products looking for alternatives for
gatherings. This way increasing the
number of click-throughs.

Subject Line

Don’t waste your time, save
your home!

CTA Button Text
Explore New Alternatives

" A seriously committed family in Latin

The green famlly story America oin:e. decided to mzke their
house a real space for reusing the most
they could. The parents created a
peculiar system made of buckets and
pulleys to store the rainwater and use
it in different ducts of their home, for
example, bathrooms or the laundry
room. This is an extraordinary method,
but if you are willing to make a big
change from home, you could get
inspiration from this family.

The blue bin

; TRy You can place in your bin items as
R 3 newspapers, magazines, Office paper,
8 soft-cavered books, file folders and
crushed boxes. Also, you can put in
o,
T3

there plastic, glass, aluminium, or
cardboard.

Elevate your creativity

Use materials like cardboard, plastic,
and bottles to create art projects and
useful articles to get fun. The sky is the
limit!

Green Gatherings is a community to
creates awareness of our environmental
¥ s issues and wants to be part of a change.
‘We have created a set of goods to make
your picnics and gatherings an
experience that returns to Earth
Mother.

Follow us
0o (]
.

update your preferences of unsubseribe

7 nTuIm
@ mailchimp

Explore New Alternatives

Elevate your creativity

Use materials like cardboard, plastic,
and bottles to create art projects and
useful articles to get fun. The sky is the
limit!

The blue bin

You can place in your bin items as
newspapers, magazines, Office paper,
soft-covered books, file folders and
crushed boxes. Also, you can put in
there plastic, glass, aluminium, or
cardboard.

Green Gatherings is a community to
creates awareness of our environmental
issues and wants to be part of a change.
We have created a set of goods to make
your picnics and gatherings an
experience that returns to Earth
Mother.




Celebrate life with picnics
and gatherings

At Green Gatherings, we're all about
creating unforgettable picnic
experiences that not only delight your
senses but also nurture our planet. <
Imagine basking in the warm sunshine,
surrounded by nature's beauty, while

=%, Leave a positive mark

i From eco-friendly utensils to reusable

Let's make a difference
together! O

Join us in our mission to make

picnic sets, we've curated a selection of
products that not only enhance your
outdoor adventures but also reduce
environmental impact. It's our way of
ensuring that every moment spent
outdoors is not just enjoyable for you
but also leaves a positive mark on our
planet.

picnics greener and more gratifying (s

than ever before. Together, let's
savor the magic of the outdoors

Let's make a difference
together! ©

Join us in our mission to make

picnics greener and more gratifying
than ever before. Together, let's
savor the magic of the outdoors
while cherishing the Earth we call
home.

At Green Gatherings, we're all about
creating unforgettable picnic
experiences that not only delight your
senses but also nurture our planet. «-
Imagine basking in the warm sunshine,
surrounded by nature's beauty, while
enjoying delicious treats with your
loved ones. With Green Gatherings,
every picnic becomes a celebration of
sustainability and joy.

Leave a positive mark

From eco-friendly utensils to reusable
picnic sets, we've curated a selection of
products that not only enhance your
outdoor adventures but also reduce
environmental impact. It's our way of
ensuring that every moment spent
outdoors is not just enjoyable for you
but also leaves a positive mark on our
planet.

Connect with Earth Mother

Green Gatherings
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Email # 4 | Writing

Topic
Choosing Green Gatherings products
as part of the best practices.

Godl

Increasing the number of click-
throughs to the landing page and
conversion page.

Subject Line
Elevate Your Picnics with Green Gatherings!

CTA Button Text
Connect with Earth Mother



Strategy Development

WordPress and MailChimp
Creation Tools

e Building a blog post and landing page for Green
Gatheirngs in WordPress
e Creation and data analysis through MailChimp.'

How to create a sustainable
lifestyle with small actions and
reduce your environmental
footprint?

In Europe, the household sector is the second responsible for most of
the greenhouse emissions with 17.9%. The first one is manufacturing
with 23.5% of emissions.

However such figures are reflecting a decrease in the second quarter of
2023 (in comparison to the same quarter in 2022), it is important to be
aware of our actions and notice that from home, we could make a huge
difference.

Green Gatherings

X X X X

Keyword Analysis and
Content Optimization

e Keyword research considering long and short tail,
focusing on target persona interests.

e This involved optimizing blog posts and landing pages for
SEO, utilizing Yoast tool in WordPress.

Are you ready to publish?

Double-check your settings before

Add title e

D Diana Pulido Marketing
LS dianapulido.com

Visibility: Public

GREEN Publish: Immediately
GATHERINGS

Al Assistant @

Go Green, Go Together

Introducing your gatherings
solution set.

Eco-friendly, practical, and
grounded - because enjoyment
should make a positive impact.

ECO-FRIENDLY
UTENSILS

seo @
Social Previews °
Yoast SEO

We've analyzed your post. ere is sti
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Email Course Development Google Analytics
e Utilizing a comprehensive email course flowchart. * Rely on reliable data and real facts through analysis
e Organizing content systematically to deliver valuable in GA to guide decision-making processes.
information and create engagement with the brand. e Make necessary adjustments to achieve optimal
results.

dianapulido.com ~

R t hot q Siizats - ) o
SRS SHapeti QO+ Traffic acquisition: Session primary channel group (Default Channel Group) @ - '+ Last28 days Feb26-Mar24,2024 ~ [ <5 7

Realtime

Users by Session primary channel group (Default Channel Group) over time Users by Session primary channel group (Default Channel Group)

Green Gatherings . .



Main accomplishments

e Aligned content strategy with target audience
Interests through keyword analysis and optimization
e Enhanced understanding of user
campaign effectiveness through Google Analytics

Immersion.

behavior

Project Element

KPI

Source

Target Value

Real Value

Blog Article

Pageviews

GA Pageview Report

20

44

Email Signups

Number of subscribers

Mailchimp Audience

15

11

Email Campaign

Open rate

Email 1

Email 2

Email 3

Email 4

AVERAGE

Mailchimp Campaign Report

Email Campaign

Click throughs

Email 1

Email 2

Email 3

Email 4

TOTAL

Mailchimp Campaign Report

Landing Page

Pageviews

GA Pageview Report

Landing Page

Pageviews (from a
particular source)

*Optional®
GA Acquisition Report

[Referral + Email Users]

Thank You Page

Conversions

GA Funnel Report
[Step 2 Total Users]

Green Gatherings

Green_Gatherings_courses4

Regular - Green Gatherings

Sent Thu, March 21st 11:46 am to 9 recipients

Edited Thu, March 21st 11:46 am t 2

Green_Gatherings_courses3
Regular - Green Gatherings

Sent Mon, March 18th 11:28 am to 9

green gatherings_course2
Regular - Green Gatherings

Sent Fri, March 15th 3:21 pm to 9 recipients

DYy you.

Edited Fri, March 15th 3:21 pm by you

Newsletter welcome email

Single Email welcome - Green Gatherings

Sending since Thu, February 29th 3:28 pm

Sent

New Builder

Sent

New Builder

Sent

New Builder

Sending

engaging content that
community ties and received positive feedback.

88.9%

Opens

66.7%

Opens

X X X X

e Developed a structured email course flowchart to
deliver impactful content to subscribers with an
open rate of 80%

e Crafted

strengthened




Subscribers

Click-Throughs

B Target Value [ Real Value

Open-Rate P

0% T




Recommendations

1.Compelling Subject Lines

-or email campaigns to increase the
ikelihood of recipients opening the emails.
ncorporate SEO strategies to optimize
subject lines for search visibility and
relevance to the target audience.

3. Promotion Strategy Enhancement

Strengthen the promotion strategy to attract
more email subscribers. Review and optimize

CTA buttons on social media posts, blog posts,

and related content to increase conversions.
Ensure consistent branding and messaging
across all promotional channels.

¥

GREEN GATHERINGS

2. CTA Button Optimization

Improve the visibility and effectiveness of call-to-
action (CTA) buttons in blog posts and email
courses. Review the copywriting for CTA buttons
to ensure clarity and persuasiveness, encouraging
recipients to take action.

4. Engagement Copy Improvement

Work on improving engagement copy and
information provided in email courses and
other content. Incorporate more data-driven
information and continuously review target
personas, considering their pain points,
aspirations, achievements, and the brand’s tone
and voice.



Reflections

Target Persona Alighment:

Continuously prioritize understanding the target
audience's needs and preferences to build meaningful
relationships based on honesty and shared purposes.

-

GREEN GATHERINGS

GO GREEN, GO TOGETHER!

Data-Driven Decision-Making

Follow the learning process about GA and their
Important tools to know, manage and optimize the
content and campaigns..

Cohesive Progression

Ensure that every step taken follows a cohesive and
coherent path, consistently seeking opportunities for
iImprovement and growth in both professional and
personal endeavors.




Thank You

\For Watching X X X X




